GABRIELLE LEON

designer | art director

About me

I am a london born designer, who
spent 7 years building my career as
a multi-disciplinary designer both
in agency and currently in-house
at innocent drinks. | love working

Adobe Creative Suite
Team leadership

Front end web design

Skills

Creative thinking and
concept development

print production &
artworking direction

Art direction for film, TV
photography and print

Organization and
multi-tasking

Hand drawing and
sketching

3D material construction
and prototyping

across disciplines to make individual
concepts into complete experiences. |
am hard working, detail-oriented and
thorough in everything | do.

Microsoft Office Suite

Client and project
management

Professional Experience

Designer
Jul 2016 - Present
Innocent Drinks | In House Creative Team

Graphic Designer
Aug 2015 - Jul 2016
Mercer Design | Graphic Design Agency

Graphic Designer
Jan 2012 - Jul 2015
Design Grafico | Branding Agency

Freelance Video Content Producer
May 2013 - Aug 2015
The Montreal Gazette | Newspaper/Ad Agency

Freelance Event Designer
Oct 2013 - Dec 2014
Les Grands Ballets Canadiens| Ballet Company

Freelance Graphic & Web Designer
Jan 2008 - Jun 2013
Fashionizer Ltd. | Corporate Wear Designer

Producer, Art Director
Jan 2011 - Jun 2013
Goliath 2 Studios | Video Production Company

Graphic & Packaging Designer
Jan 2012 - Jun 2012

Dolbeau Menswear | Mens Accessories Designer

Head Arts & Crafts Couselor
Jun 2004 - Aug 2010

Pripstein’s Summer Camp | Kid’s activity camp

Paper engineering

Bilingual French

Education

Bachelor of Fine Arts in Design
With Honors (Ist equivalent)
Concordia University

2009 - 2012

Foundation Degree
Graphic Communication
Norwich University College
2007 - 2009

A levels: French, Art, History 2006

AS Levels: French, Art, History,
Chemistry, Critical Thinking 2005

GCSEs (9 Subjects) 2004

www.gabrielleleon.com

info@ gabrielleleon.com

07711 909 878

Other Interests
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Hand Lettering & Art & Art History
typography
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Travelling Reading
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Cooking Papercuts
& Eating Pop-Ups & Origami
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Theatre Films
3D Object Building Languages



inno

Sll8ngue & f

INNOCENT
BIG KNIT

CAMPAIGN

an international
multi-platform campaign

The innocent big knit has been running across
europe since 2003, but this year was the first
time regions teamed up to create a single
campaign to run in multiple regions. For this
campaign | was the lead designer, creating
concepts, art directing photography and
hand-drawing illustrated elements to bring the
campaign to life. It is currently running across
OOH and digital in 5 countries, and is set to

run in the UK in November of this year. The
concept behind the campaign is to help explain
the multiple facets of the big knit campaign
through illustrated snippets of information
which can be picked up through multiple (or
extended) views of the campaign over time.
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A complete rebrand for a
small chain of chocolate cafés
and products

Cacao 70 is a Chocolate bistro with g locations

in eastern Canada. Their whole brand is about
chocolate, indulgence and having a great time.
Targeted primarily at a teen to 25 female audience,
they wanted to completely rebrand, creating an
image that truly reflected their ethos.

As the lead designer on this project | was
responsible for creation of the overall brand
direction, it's graphic implementation across a
number of different media, as well as providing
support and input for social media campaigns that
ran alongside the brand roll out.
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WELCOME

LOREM EPSUM DOLOR SIT AMET, CONSECTETUR ADIPISCING ELIT. FUSCE
SAPIEN IPSUM, BIBENOUM EGET ELEIFEND SED. MOLESTIE NON ML
SUSPENDISSE SEO TORTOR DIAM. UT AUCTOR FELIS I ANTE

DRNARE, A COMMODO MAURIS PULVINAR.
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Packaging collection 2

Desktop website

EXPERIENCE ~ MENU  LOCATIONS
ABDUTUS  FRANCHISE  JOBS
FRANCAIS

Packaging collection 1

3485 AVENUE DU PARC
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Chef’s chocolate bags packaging Tablet website Mobile website Uniform
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Drawing from vintage photography and collage
this brand was designed to be bright, fun, bold
and a little bit silly, because chocolate doesn't

take itself too seriously!

This has been a multi-stage project, building
from the initial website design to a complete
brand experience encompassing print branding,
a variety of packaging, uniforms and large scale

wall graphics.
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Initially created for the Scandinavian market, |
developed this campaign as the lead creative in
collaboration with innocent's local copywriters.
The campaign was driven by the concept of an
‘ordentlig” smoothie, which roughly translates

as a “proper smoothie”, in the same way that you
might say a proper cuppa. The concept had to
work in multiple Scandinavian markets and build
on the previous year's campaigns to be the most
recognisable imagery possible. The campaign was
so successful in Scandinavia, it was later used twice
in the UK across out of home and ATL executions,
both with the “a proper smoothie” headline, and
later "smoothies, now with a boost".
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The initial visual concepts for this campaign were
developed around the sentiment of “ordentlig” a
swedish word which roughly translated means
“proper”. This was initially iterated in terms of
preparedness, or ready for anything, but later
developed into a world where the smoothies were
built up from all the good stuff you find inside them.




THE
SMOOTHIE’S
NEW CLOTHES

an interactive book to help kids
with autism

This little book was created in response to a
change that innocent made in their packaging.
When the design of the kids smoothies packaging
changed in 2016, a number of parents got in
touch to let innocent know that this had caused

a major problem from their autistic children who
really struggle with change. For many of them,
innocent smoothies were one of their only sources
of fruits and vegetables, which made it all the
more important to help them through the change.
In response, | created this book, in collaboration
with a copywriter in the team. Through research
we discovered that children with autism like to
learn in interactive ways. This led us to create a
pop up book which explains how the smoothies
have changed their clothes, but inside they're still
the same. The books were produced individually,
finished by hand and sent to 10 families. Although
initially we were skeptical if the books would help,
the feedback has been overwhelmingly positive
and we're hoping to do a second print run soon.



The concept for this project was initially developed
in a day, as part of innocent's Fedex days initiative.
These days are intended to allow creatives the
opportunity to have one day where they focus on

a specific problem and come up with a creative
solution. Kind of like a hackathon.

The problem presented to us was how to address
the issue that autistic children who struggle with
change were no longer drinking innocent kids'
smoothies.



KARIDERM

AVEC BEURRE DE KARITE BIOLOGIQUE
WITH ORGANIC SHEA BUTTER

KARIDERM

A rebrand and complete range
of packaging for an ethical
cosmetics company.

Kariderm creates ethically sourced, luxury

shea butter products which put the shea butter
cultivators at the heart of their business. Working as
the lead designer | was responsible for creating the
core brand and complete packaging range across
multiple products from shampoo to face cream.
The brief was to appeal to high end consumers,
while referencing Burkina Faso where the Shea
butter is grown.
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Elements of pattern and colour were taken from
photos of the women's cooperative where the shea
butter is sourced in Burkina Faso, to bring out the
authenticity of the brand in a subtle way. Kariderm
prides themselves on working closely with the local
community in Burkina Faso to help women through
the provision of education, healthcare and a fair
wage. | was proud to be able to work with Kariderm
to create their brand and launch their products.



50 YEARS OF
THE NUT-
CRACKER AT

LES GRANDS
BALLETS

an exhibition to celebrate
50 years of the nutcracker
in Montreal

To celebrate 50 years of Les Grands Ballets
Canadiens performing the Nutcracker, | was
asked to design an exhibition. The exhibition
would showcase photos, costumes, artworks
and posters from all the previous Nutcracker
productions. Held in Place Des Arts Montreal,
the exhibition was on from November to
January, and was free to the public.
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Interior view: Colombine pop up Interior view: Nutcracker cut out and central christmas tree Entrance view: Sugar Plum Fairy
and paper theatre panels and paper theatre panel






Taking inspiration from the Nutcracker story, the
concept behind the exhibition was to imitate the
transformation the character Clara goes through.
Shrunk down to the size of a mouse, Clara enters
the world of the nutcracker under her Christmas
Tree. | wanted visitors to the exhibition to feel as if
they had been shrunk to the size of a mouse and
become part of a Victorian paper theatre.

As the exhibition was only temporary and would
never be reused, making sure everything produced
was easily dismantled and recycled was central to
the execution of all the artworks. | used recycled,
hexagonal structured, cardboard layers to create
the theatre flats for each section of the exhibition
as well as the characters and central Christmas
tree. This meant at the end of the show it was easily
broken down and recycled on site.



) T

) O INNOCENT

DAIRY FREE
RECIPE BOOK

a little book to help explain how
to use a new product

innocent created its first ever dairy free products
in 2018, which, although delicious on their own,
are best used in things. The only problem was
that innocent's drinkers weren't used to using
innocent drinks as ingredients. This was a problem
both for consumers and retailers which | was
asked to look into. Working closely with the food
technologists who created the dairy free products
and a copywriter in the team we created little book
. to help people out. After exhaustive (and mostly
s going o fake ages o untangle al that delicious) testing we settled on a collection of

9 delicious recipes in 3 categories to create the
perfect introduction to how to use dairy free.
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BUTTERNUT

butternut squash risotto
enough for 2-3 people

WHAT YOU'LL NEED

1 small butternut squash

250ml innocent almond dairy free
200g arborio rice

1 vegetable stock cube

30ml olive oil

1 small onion, sliced

HOW YOU MAKE IT

Preheat your oven to 200°C
(gas mark 6, 180 for a fan oven).

Peel and deseed the butternut squash and
cut it into small pieces. Spread the butternut
squash evenly on a baking tray, drizzle in
olive oil, season with salt and pepper and
roast in the oven until soft (about 40 minutes).

Meanwhile, heat 10ml of oil in a frying pan
over a medium heat. Fry the onion on a
medium heat for 2 minutes until browned and
whack in the chopped garlic towards the end
so it doesn’t burn. Once it's cooked, add the
risotto rice and mix until it's coated in oil.

Boil 750ml of water and add the vegetable
stock. Add around 100ml of the stock to
the rice along with a few pieces of roasted

18

4 cloves of garlic
fresh sage

handful of pine nuts
handful of peas

salt & pepper fo taste

squash. Mix well and wait until half the water
has evaporated. Repeat, adding 100ml of
stock and squash to the pan along with a
dash (about 50ml) of almond dairy free as
well. Do this until you have around 200ml of
stock left (should take about 20 mins) then
add the peas & the rest of the stock and keep
mixing until you get a creamy sauce. Add a
dash of salt and pepper if you fancy.

In a pan, toast the pine nuts on a low heat
(keeping an eye on them as they can burn
really quickly). Toss them about a bit so
they're cooked on all sides.

When the risotto is cooked, pop it on a plate
with some more butternut squash on top along
with the toasted pine nuts and sage. Voila.

TASTE NOT WASTE

Save the butternut squash seeds
and skin. When you next need a
healthy, portable snack, sprinkle
them with your favourite spices
and toast in the oven for about

15 minutes. Don't squash it fil'
you've fried it.

As innocent aspires to be as sustainable as
possible, it was really important to this project that
we produced something people would hold on
to, and in the case that they didn't, that it could

be recycled, or break down in the normal waste
system. Because of this we chose to use papers
created from food byproducts.

Each section page was created from paper made
from nuts, which are also in the products, making
sure the books were all taste, no waste.
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SUSTAIN-
ABILITY
ALPHABET

an alphabet of everyday
sustainable changes

As part of a wider innocent initiative to encourage
staff to be more sustainable, | created this little
alphabet. It's based on simple things everyone
can do to help keep climate change below 2
degrees. The alphabet has since been picked up
by Do Nation and is now being used across some
of their campaigns targeted at BCorp members
and their employees.
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ants in your pants

Doing a bit of exercise is a great way to be more sustainable. You don't need an allotment to grow your own fruit & veg - a sunny

Cycling instead of driving, walking the kids to school, windowsill will do nicely. Home grown fruit & veg tastes better, saves
investing in a fancy pair of roller blades for the commute. loads of road miles and means you'll always be eating in season.
Good for you, good for the planet.

The challenge of creating the sustainability
alphabet, other than finding something sustainable
beginning with N (I don't think Naked Tuesday

will ever become a thing), was to try to create the
simplest visual representation of each concept as a
single letterform.

Ditching the clothes for one day a week would definitely save a
load of laundry. But if you don’t think the world’s quite ready for
full frontal just yet, consider washing your clothes at a lower
temperature and air drying them.




INNOCENT
SPICE
SMOOTHIES

emotive packaging for some
unusual smoothies

To help innocent smoothies stand out from the
competition in the DACH region(Germany, Austria
and Switzerland), some special recipes were
developed featuring unusual ingredients and
exotic spices. But these special recipes needed
something different to help them stand out. The
label designs for these smoothies were created

in collaboration with illustrator Kate Forrester and
are designed to reflect both the asian origin of the
spices as well as papercut art, which is native to the
DACH region.
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In designing the labels for these smoothies, it was
important to create both a feeling of authenticity as
well as bright and enticing packaging. For me, the
origins of the ingredients provided a rich starting
point from which to grow the concept, the photos
below are taken from a shop in London which sells
original Indian woodblocks, which provided strong
inspiration for the project.




large scale artworks to create a

great working environment

After a decade in their old location, the innocent
team in Paris were moving to a new home that
they wanted to feel just like innocent's head office,
Fruit Towers in London. | was tasked with creating a
series of artworks as well as inputting to the interior
design for spaces across the office, to help make it
feel more like home.







#13 - RDE maps (France and Paris)

steps down to second basement

1140 high x 1540

artwork description

maps of france and paris on black viny!

13a wall over steps

designer
Gabby

deadline
17.5.2017

13b RDE maps

CHECK SCALE OF PARIS MAP

2600mm

completion drawing scale print material
1:20 on A3 © 13a. wall over steps
. . vinyl print

final artwork scale

10% (1:10)

2370mm

3h

nnocent

As well as large scale photographic artworks, |
created a series of hand drawn illustrations for
spaces throughout the building to create themed
meeting rooms, points of interest and hidden gems
for people to discover. My favourite happens to be
the most tricky to photograph - a deep sea diver |
drew to work with a round vent in the middle of the
wallin the loos.
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vua
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vuasandwichs.com

a complete brand creation for a
vietnamese fast food restaurant

Vua is a new fast food concept based around
simple, fresh asian flavours. The brief for the brand
was to reference the bright colours and vivid
flavours of vietnamese food, without falling into
traditional asian tropes.
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saladec

Saladewakamé Wik Sofed
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The concept behind the Vua restaurant logo uses
asian calligraphy as its starting point, countered
against vivid colours to reference the freshness of
the flavours.

Large format imagery throughout the restaurant
references the Vietnamese origins of the recipes,
but focuses on colour and movement to help keep
the space modern and fresh.
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